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CLACTON Overview

SHOPPING VILLAGE

« Strong anchors continue to trade successfully
@ ) bargains

* Footfall continues its impressive growth
showing a 27% increase on 2018 YTD

« Costa open and trading over budget with
terms out to further enhance the F&B offer

« HHeliEelely opened September 2018 and
trading materially over-budget

« 3% increase in cumulative sales per square
foot since start of 2019



CLACTON A Powerful New Identity

SHOPPING VILLAGE

Recent landlord investment: visuals showing the new identity being delivered at site level
across multiple key signage locations...

CLACTON

SHOPPING VILLAGE
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CLACTON

SHOPPING VILLAGE Enhanced Performance

 New approach to marketing campaigns and
content is delivering significant gains for the
destination. In the last three months;
« Total reach across social media channels is
310,000 people
« 140% increase in total fans
« 56% increase in post engagement

« Enhanced marketing support for the centre,
which include a series of family events throughout
school holidays across the year

« New website and enablers launched, with an
integrated and clearer media and social media
strategy as part of centre rebrand

* Improved retailer support — Greggs opening
received highest customer engagement to-date




CLACTON Key Local Stakeholder

SHOPPING VILLAGE

Clacton Shopping Village is establishing itself as
one of the major stakeholders in the area.

Clacton Airshow

Enhanced support of Clacton Airshow, an event
that attracts an estimated 250,000 people over two
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days, has been shown as part of the new strategic - PN -
marketing plan. el s P
Clacton Shopping Village’s profile was raised with
sponsorship of a plane, banner spaces, official
programme inclusion and competition tickets that
were promoted across the centre’s social media
channels. The competition alone generated a VIP TICKETS FOR CLACTON AIRSHOW
reach of 43.300 people. Friday 24th August 2018.
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: L : : Outlet
Introduction of activities during school holidays e

aimed at local families.




%&ﬁ&]&%&' Outperforming The Market — Latest Footfall
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2019 Footfall (up to week 17) — 443,843 +27.58% Year-on-Year
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Week 18 onwards shows projected footfall based on average increase YTD



CLACTON Quoting Terms

SHOPPING VILLAGE

Tenant

nreqgas

£15/sq. ft. or 10% of turnover, whichever is the greater
Service Charge: £6/sq. ft.
Promotion Charge: £1/sq. ft.
Rates: Approx. £3.50/sq. ft.
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Get In Touch CLACTON

SHOPPING VILLAGE

For further information please contact
Thomas Dracup or Charles Dring

CITlD) [PIROIPIEIRIINY

CHARTERED SURVEYORS

020 7734 2080

londonoffice@chdproperty.com
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remains the property of Clacton Shopping Village and shall be kept confidential. Sharing or reproduction of any part of this document is authorized only to the extent necessary for its
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